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Promoting the
authenticity of
French watchmaker
Pierre Lannier with
pPDOOH
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CONTEXT

Increase the brand notoriety
of Pierre Lannier as a leader
in French watchmaking
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PARIS

STRATEGY

Targeting in the most populated zones for maximum
reach
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RESULTS

Gain of acknowledgement
towards Pierre Lannier
thanks to arelevant geo
targeting for maximum
reach

The mobile programmatic survey sent via Happydemics
gathered 300 respondents. This survey highlighted an
increase in the brand's visibility within the watches
market. Furthermore, we learned that this campaign
allowed Pierre Lannier to gain in special intent. It means

that the exposed people are more willing to take actions aba INC
regarding the brand.
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