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CONTEXT

Boost business activity and
attract new talent in sectors

facing challenges and tensions.

A hyper-local DOOH campaign designed to combine brand

awareness and proximity. The goal is to establish a strong

presence in local areas by directly targeting a young

audience, particularly temporary workers seeking job ggﬁé‘_‘cﬁ’gme
opportunities. avec randstad ?
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A THREE WEEKS CAMPAIGN DURING APRIL 2024
e Broadcast area: 50 target cities in France and ile-de-

France
e Target: young candidates looking for stable

employment or their first work experience 3 544 2 292 13 483K '| 450k
» Message: 'A job in [department] with Randstad? DOOH screens Pelevant STt DOOHPlays

Locations Impressions

Discover our temporary, fixed-term, and permanent
job offers near you’
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KAﬁ;per-local DOOH campaign to combine O
relevance and impact

B} | Geo-targeting
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Contextualized ads to establish a local presence

'A job in [department] with Randstad? Discover our
temporary, fixed-term, and permanent job offers near you’
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The hyper-local DOOH campaign
conducted with Displayce perfectly
met our expectations. The results in
terms of visibility and intent to
apply, significantly strengthened
our local positioning while
supporting our efforts to invigorate
the job market. We are delighted
with the positive impact of this
initiative.

Gilles GOBRON

Deputy Marketing Director, RANDSTAD.
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RESULTS

A contextualized and . l

: Adhyiil] . unemploi
relevant campaign that a8 & -0 i I
fosters trust and interest CIEY Y G dlcian
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With this hyper-local DOOH campaign, Randstad ‘B prés de chez vous.

reaffirms its commitment to making employment
accessible and visible where it is most needed. By . | N ‘ N
creating connections between job seekers and local | | n W randstad
businesses, this campaign brings a sense of proximity | '

back to the job search and positions Randstad as a
facilitator of professional integration. Through its
refined, targeted strategy and measured impact,
it promises to create a commercial and social dynamic

essential for attracting new talent while supporting the +55pts +24pts

local economy. Uplift In Uplift in Uplift in Campaign
Specific Intent Brand Image Consideration measured by
B Happydemics
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